RAND

CORPORATION

OBJECTIVE ANALYSIS
EFFECTIVE SOLUTIONS.

RAND Offices Santa Monica, CA « Washington, DC « Pittsburgh, PA « New Orleans, LA /Jackson, MS + Bosfon, MA
Doha, QA « Abu Dhabi, AE « Cambridge, UK « Brussels, BE

BESTRABY
Isodders@rand.org
310.451.6913 :ila
) i
Ly
703.413.1100 x5117
and 310.451.6913

media@rand.org

www.rand.org

ade ) Sl gl dil 5 dwisa (3o JUad|

5 2 1:30 s alua 10:00 o
2011 (eule 22 £EDAY
Baadial) 4y o) il jlay) U ga — b3 o

B ol daad) LgiCay il ) A gl daladl il pulalacal) Adodbes 4GB £ a2 ga J o) 98 aulacil

Gl  dalall ol jualaall Al (3 (I 5V Ao sanall b sy 1) Fs o (IS0 iny
slac) 8 2l yie S0 Lala 1) 5 andedll iy Can anledilly Al Cile guia go A58
Azigall agilba ) sha &l jlgall ool a y8 3ali) g Jard) (3 gus J 52l ol 3Y)
e S padd pall e el L) 8 anlail) dpeal ) yualaall gl

¢ ks colae 5 ey Sy (Gl (A 5 ) sl ¢ gladll Galae J 50

asiall Ay yadl Gl ey g ¢l sl

Ul (ol g aalaill" e Canatins — 231 ) A sy Apaba®] o i — 5 IS Gl

" aalal o glaill el s Jaadl (3 gl 5 (5 ol

A i " e Gt — 2 Ao e 44UYL aaladll Bas g e — il Gl 2
"ialall Cleadll 2V e dyine daulas alii alasin) i) e 4y

eI A8 5a" Jga Conaipe — 201 ) dusas sy solea) yud — lealga 1L o

M 3K a0 aladll ol 8 kil Cangg
Lalall 3 by a st — b sy 2 ) L e (i 3000 — alls (i 0
Gl el it gy jedall day Caaill 5 3aa) o)) s g Lalia s 48l (e

Gl g Aipdail) a5l S pal il gl A dnall o lall Ae 8
b sl el g LS

‘)

‘O gidatiall


mailto:media@rand.org

Geob e e pmall Al e W) il s e a1 53 5ane (8L (S5 Llaa ) gaasl)
(s A 3

(s S 2 e sate Gy s il JLaiY) (o i el sleall e 2505 ) guaal) 251
+971-50-1375846 :—i 5| gmansour@rand.org

a1 Ayl )l Aa) dlee 5 lsbaudd) Cpnd 8 2oL eyl 483l e A 5o A ) R 50
http://www.rand.org/newsletter.html : 2 5 dw sal S5 5KV & 0l &) jdad) 8 el a0 @Sladl



http://www.rand.org/newsletter.html

